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SUMMARY
An all-rounder with in-depth knowledge and experience with Online Marketing.

I have had first hand knowledge and experiences with SMB/SME. To this, I have generated a high level of knowledge and understanding with SMB/SME to successfully market the Company with its products and services. On top of the Marketing experiences and Business Developments of the Companies, I am seeking to further my marketing career and qualify as a Chartered Institute Marketer, with the ability to be part of and grow with the company.

I believe in hands on approach with the ability to work efficiently as an individual and within a team. Attention to details, performance and management skills have contributed and increased my sense of awareness, productivity and time management skills. 

· Participant with Google Academy, which I currently hold a Google Certificate, with ongoing training and certifications with Google.

· Continuous self-improvement with Google products and services, I own my own Google Partner account with the ability to qualifying with Google Partners.

· A member of the Hubspot Academy to enhance Inbound Marketing Strategies through continuous learning with qualifying Certificate

· Members of several Online Social Networks and frequently engage in order to increase knowledge and contribute own success and ideas.

· A Voluntary Online Business Mentor 
Skills and Experiences
· Brand building and awareness
· Online and Offline Advertising and Branding; i.e. Google

· Integrated marketing campaigns

· Social Media Engagement and Strategies

· Budgeting and Negotiation,

· CRM (Customer Relationship Management System)

· Email marketing – Content, design and strategies.

· SEO (on page and off page optimisation) and other Strategies

· SMO and strategies

· SEM I.e. PPC, CPA, 

· CMS (web development)

· Webmaster and analytic

· Ranking strategies

· Blogging

· Lead Generation

· Affiliate
· Content creation and use of Content Management Systems
Employment
March 2014 to current 

Head of Marketing Operations

the Fit not Fat co. Ltd

As the Head of Operations (Online Marketing), I was to report and provide ongoing support directly to the Director.  My responsibilities include planning, sourcing, reporting, managing and executing the business Marketing plans to meet with the company's objectives and missions.

I provided the Company with short-term and long term Marketing strategies. Moreover, I was responsible for creating, planning and execution of the Sales and Marketing Strategy within both online and offline marketing also direct marketing activities for the Company from ground up using various alternative marketing strategies and techniques to drive traffic, ranking, generate leads and Branding for the Company. Along with managerial responsibilities, for which I had to mentor, train and delegate tasks to member of staffs.

On top of which, I was the point of contact for external partners.

To highlight my responsibilities:

· Company Branding

· Building web presence

· Multi-Level Marketing

· Affiliate

· Content creation

· Content Management 

· Web development; Webmaster, Analytics

· Blog and blogging strategies

· Social media engagement and strategies

· Traffic generation and Ranking strategies

· SEO and SEO strategies; Online and offline and external strategies

· Lead generation

· CRM and Email Marketing and strategies; Creation of emails: structured design, autoresponders, -analytics

· Advertising online and other strategies i.e. Google, Creation of adverts i.e. banners, videos, 

2010 – 2012


Restaurant and Club



Contractor
B2C and B2B

Offering online marketing solutions and implementations for my client in London, by managing six restaurants and a club, which includes SEO, loyalty programmes (memberships), email marketing, promotions , social networking sites and others. I have taken this opportunity as I am able to implement all my skills and knowledge directly for my client. Also, it is flexible as  I have the ability to work during the evenings due to the nature of the industry, with the option to explore for day- time jobs.

Oct' 09 –2010


PR & Marketing Executive


studioAV Ltd 
B2B and B2C

Marketing Activities & Plans: 

· Create marketing materials for both online and offline which includes: e-brochures, e-invites and e-marketing.

· Validate and report upon customer proposition through the assessment of Insight activities, including market research, competitor analysis and data analysis.

· To research, source and deliver effective marketing communications programme.

· To develop an integrated strategy for promotion of content across the customer communication channels.

· To develop a Marketing annual plan: such as targeted campaigns in key viewing period.

· To collate and analyse regular advertising performance using measurable activities.

Offline Marketing:

· Advertising: Taking control of advertising mediums. This includes sourcing for the advertising mediums, negotiation, chasing for copy, proof reading, source images and liaising with the correspondents.

· Events Co-ordinator: To create and taking control of events and assisting other colleagues. This includes developing concepts, drafting and sending invites, collating responses and act as the point of contact for clients.

Online Marketing & Website: SEO and SEM

· Design digital direct marketing campaigns including E-Marketing using CRM software.

· Content Management: Create, up-date and maintain the quality and delivery of contents for the website.

· Improvements in the web structure, website layout and functionality of the website.

· To monitor and report on insight activities using 'analytic' .

· To drive traffic to the website using various online marketing methods, including PPC,back linking, social media sites and blogs.

Feb 09 - Oct 09


Marketing Executive



SMK systems Ltd 
B2B

· Online and offline promotions using various marketing tools.

· Maintain and manage current website

· Create and prepare marketing communication activities such as brochures, newsletters, literatures.

· To assist in preparing advertising campaigns and design work for clients

· Assist Sales and Marketing Directors in marketing activities.

 Jan 06 - Dec 07

Marketing Assistant



Angel Print Ltd 
B2B and B2C

· Liaison with director to determine requirements of the daily tasks and meet targets.

· Contacting prospect clients via telephone, face-to-face and via internet.

· Processing requirements from customers using different types of communication tools.

· Create and deliver marketing and communication plan.

· Budget Management.

· Producing copies for communication purposes, internally and externally, such as booklets, direct email.

· Create and maintain invoices and chase-ups.

· Delivering communication activity using online and offline sources.

· Marketing and competitor research using specific search engine tools.

· Ability to useCRM software to maintain up-date and cleanse data's.

Education
· 2006 — 2008
Kingston University 
BA (Hons) Business Management (Marketing)

· 2005- 2006
Kingston University 
HND Business and Finance

· 2002- 2005
East Berkshire College
Business Management, Berkshire

Personal Skills
· I have an understanding and appreciation of good practice within marketing campaigns and activities.

· I possess planning and organisational skills and demonstrate attention to detail and initiative.

· Work well competently as an individual and as a team with good relation building skills with an enthusiastic attitude and determination to succeed.

· Reliable and trustworthy with excellent organisational skills.

· Work well under pressure with a flexible approach to tasks and a quick learner.

· Excellent communication skills with ability to interact with variety of different people.

Additional Skills
· Touch type approximately 60 wpm

· Computer skills Level 3

· HTML, CSS coding knowledge

· Proficient with Microsoft Office: Excel, Word, Access, PowerPoint

· Photoshop and similar software

· CRM software i.e MailChimp, Aweber

· Google Analytics, GoogleAdwords

· CMS software i.e. Joomla,Wordpress

Language:  Fluent Cantonese and English

Professional Achievements

· Google Analytic Certificate
